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Have you ever had an amazing idea, but no
one seems to get it like you do? Don't worry,
['ll take care of it...

ABOUT ME



Patricia Castro Aleman
UX AND Ul DESIGNER | BRAND SPECIALIST

Hello! I'm Patricia Castro, I've created end-to-end branding and web design

solutions to convey complex messages clearly and effectively, for
entrepreneurs, educational startups, medical NGOs, and mentors.

My work is aimed at those who need to communicate their experience or technical
knowledge to a non-specialized audience in an accessible and coherent way, to

help them transform their ideas into a solid visual identity that educates and

connects with their audience.

| stand out for my consultative approach, providing not only design, but also
strategic guidance at each stage of the project to ensure results that work in
the long term.

CONOCEME
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Web Design

| work with my clients to find the best user experience, defining clear
information hierarchies that guide the user intuitively.



RoofCon

BRANDING

The aim of the project was to develop a
functional and intuitive digital platform
that would not only allow for the registration of
participants, but also facilitate the exploration
of activities, speakers and networking
opportunities.

6 ROOFCON - WEBSITE

) 137:22:10:

EECURE MY 5

THE #1 CONFERENCE FOR THE

ROOFING & SOLAR COMMUNITY
OCTOBER 23 - 25, 2024

P Cror ge County Covention Center | Griondo. Florido

EESERVE YOUE SEAT HOW }

THE #1 CONFERENCE
FOR THE ROOFING &
SOLAR COMMUNITY

OCTOBER 23 - 25, 2024
0

Orange County Convention Center
Orlando, Florida

RESERVE YOUR SEAT NOW )
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Web Flow Ux Map

Yes, but I'm not H I'm ready to signup QO
convinced to go
G
Speaker and Activities Page
\ J
- J
_ b G G &b

o

H O m e p a g e H Have you hear H Yes, but I'm ready H

of us before? to sign up

0 You now have a seat .
H H Follow up emails

for the conference

TN

o Sign Up Page

Success Page

(000 ]
H I'm ready to signup O
No, first time
Why Attend Page O\/
\_ J NOt o
convinced H H I'm ready to sign up

vet
About Us Page




Text Hierarchy
THE #1 CONFERENCE

H1 - League Spartan Bold - 56px

YOUR GATEWAY TO GROWTH

H2 - League Spartan Bold - 40px

Great Networking Opportunities

H3 - League Spartan Bold - 40px

Personal & Professional Development

H4 - League Spartan Bold - 28px

THE FUTURE OF ROOFING IS UNFOLDING
H5 - League Spartan Extrabold - 23px

RoofCON Experience

H6 - League Spartan Extrabold - 17px

Designed for forward-thinkers, trailblazers, and business owners in the roofing
and solar industries, we're all about growth—personally and professionally.

Body Highlight - League Spartan Extrabold - 17px

We provide proven systems and next-level strategies aimed at helping

you become a leader in your field.

Body Regular - League Spartan Extrabold - 14px

Secure My Seat

Links - League Spartan Extrabold - 12px

Style Guide

Colors
#000000 #2232FF #8B8BSB #000000
Buttons
Default Hover Click

CONTACT US A

CONTACT US )

CONTACT US A

CONTACT US — CONTACT US A CONTACT US

READ MORE % READ MORE 7| READ MORE 7|

ROOFCON - WEBSITE

Iconography

B © 2 <

Assets

¢, e, o
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Main Components

Cards Speaker Cards Tabs

L[] L d
) 11.00 AM ) 11'00 AM ) REACH A TARGETED AUDIENCE
Connect with like-minded professionals, forge Connect with like-minded professionals, forge
meaningful relationships, and explore potential meaningful relationships, and explore potential
partnerships that can propel your business partnerships that can propel your business
forward. forward.

) Reach A Targeted Audience

Engage with Roofing and Solar Professionals

RoofCON attracts thousands of roofing and solar professionals who are eager to discover
new products and solutions. As an exhibitor, you’ll have direct access to a highly targeted

Kevi n H q rri n gto n Kevi n H q rri n gto n audience actively seeking to improve their operations and enhance their services.
Benefits

» Direct engagement with potential clients

Shark Tank Investor Shark Tank Investor

¢ Access to decision-makers and industry leaders

« Opportunities for real-time feedback and interactions

Predeterminado Interaccion Interaccion Interaccion

Call to Action Images Gallery

THE FUTURE OF ROOFING IS
UNFOLDING—WILL YOU BE A

SPECTATOR OR A PIONEER?

SECURE MY SEAT )
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eoe0e M < [ )] roofcon.com ¢ © M + O

) 137:22:10:42

EECURE MY SEAT )

MEET OUR PREVIOUS SPEAKERS

THE #1 CONFERENCE FOR THE
ROOFING & SOLAR COMMUNITY
OCTOBER 23 - 25, 2024

¥ Crongs County €onvention Center | Griondo. Florida

PODCAST

John C. Maxwell Ed Myllet Kevin Harrington Ep. 53 Hurter Adams - From Dropout to CEO: A Solar Success Story

EESERVE YOUR SEAT HOW ) B Author FOpren

. O

22

JRANGE COUNTY

Croig Groeschel
odeast Host ONVENTION CENTER

Dr. Gary Chapman

~ Gain Insights From . Ferge Powerful Business Lead Your Business With

2
" Industry Giants Connections ~  Confidence And Vision
DDRESS

ENDOR SET-UP

JMHFERENCE/EAPO HOURS

{(" THE WORLD'S LARGEST

ROOFING & SOLAR TRAINING EVENT /@,
- | o _ ENDOR TEAR-DOWN
- dat . - Eli Wilhide Nick Santenasta
e E FUTURE OF ROOFING IS
riew FOLDING—WILL YOU BE A
- ey + a o o & PECTATOR OR A PIONEER?
ROOFCON EXPERIENCE: i 516 e B el SECURE MY SEAT '}
YOUR GATEWAY TO GROWTH - - - _
e ol L
AND CONNECTION | are e L .
# Guoaral Swsion With Greot Speokers dable Contraclor Ingurance 614 | E E H
% Eugo With 175+ Incredibile Viendors l E E I : i Do You Want To Knew More?
¥ 50+ Bocfing & Solar Themed Breokout Sessians - e A1 1 ; = _...,
:‘:' Graot Nebworbing Cpportunites v Front Claims 1313 e

mewen REVOQLT

¥ Personal & Professiznol Development




League of Diabetes
BRANDING AND WEBSITE

The proposal was to not only allow registration
for events and activities, but also facilitate
access to educational resources and
learning opportunities.

The website design integrates illustrative
graphic resources that communicate the spirit
of community and mutual support, to create a
communication piece that combines brand

identity and ui principles.

f 8 Y J =

11

League of g
Diabetes

A creative

platform that
provides
opportunities

League of Diabetes (LOD) is a creative
platform of UK registered charity
DiAthlete (1190 263) that provides
supportive opportunities for people
living with Type 1 diabetes.

LEAGUE OF DIABETES - WEBSITE

Learn how to support our organization —

League of \¢or 2

: LODY BLOG ABOUT DONATE
Diabetes

A creative platform
that provides
opportunities

League of Diabetes (LOD) is a creative platform
of UK registered charity DiAthlete (1190 263) that
provides supportive opportunities for people
living with Type 1 diabetes.

f 8 Y Ji
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Web Flow Ux Map

: N
No, butI'ma
/> parent/tutor H H Join our newsletter
]
Resources/Diaviews
o 4
\ Y,
(000
(000 ] ] ° RV
[ b G & & Pooo
Events
O ©

-
Are you a person . °
~ ; - ; Yes, how it You now have a seat .
. ! : Foll I
H O m e p a g e with diabetes will help me H for the conference H oflow up emails

type 1?
(00 ] Success Page
(@)
’ ‘ ‘ \ & J /
L J N A
Resources/Diaviews o
. /
(000 ]
(000 ]

\ ; No, but | want to : ; (o]
volunteer/donat Donate

About Us

\ %

A J
Join our newsletter
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Style Guide

Text Hierarchy Colors Assets

We believe that
education is essential

H1 - Suez One Regular - 72px

#O00617F #30D5C8 #FFC145 #EDGASA
We believe that education is essential
H2 - Suez One Regular - 40px
We believe that education is essential
Buttons
H3 - Suez One Regular - 40px
We Believe That Education Is Essential Default Uy Click

H4 - Suez One Regular - 28px
Call To Action - Call To Action

WE BELIEVE THAT EDUCATION IS ESSENTIAL

H5 - Suez One Regular - 23px

( Read more ) Read more
WE BELIEVE THAT EDUCATION IS ESSENTIAL

H6 - Kanit Medium - 32px

Read more

Read more Read more — Read more —

League of Diabetes (LOD) that provides supportive opportunities for people living with Type 1 diabetes.

Body Highlight - Hind Regular - 24px

League of Diabetes (LOD) that provides supportive opportunities for people living with Type 1 diabetes.

Body Regular - Hind Regular - 18px
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eoe M < 0 & roofcon.com e © [ﬁ + ©

Learn how to support our orga nization —

Leagueufi’,i LOD ¥ BLOG ABOUT DONATE fE VW g = LOD Prﬂgfaﬂls

Diabetes

A creative platform | K Events

iabetes talks should be relatabr e, and life should be enjoyable

that provides

Support new
opportunities

League of Diabetes {L O} is a creative platform

living with Type 1 diabetes.

E-Bl.‘h:l know us .

_ ( Denate )
LOD TiD . :
Camp Festival |
Qur annual summer camo Joir OUF (ain semmunity
far young adults living furdraising svaat, and share
with Tyoe 1 diabetes amreﬁes“s’anﬁmspji:amn
{1B-40 year alds) arcund type 1 diabetes

EMAIL
Read more —» Raad mara —3»

helleieagueofdiabetes.ong

We believe that
diabetes education Caregiver Coffee Chats
is ess ent i al Parents and carers need support tog, and we stand by

Lthe Bigne ﬂru‘r facter of cormecting cormmunities logether
roach to it needs to encourage and and faciitating peer support,

.ontact

gegue of Disbeles (DiAthlele) is 3 regislerad
ble Incorporated Crganisation (CI0) in SOCIAL MEDIA

wzland and Wales 190 263 [rstagram:

athleta

raatad in peer support, to maks this happsn. Read more —}

Support us

1 Donate '

Join our newsletter

CEED CHES - )

T mlalbsl
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UNETE A NUESTRA LISTA DE ESPERA =

La Fabrica de Startups

BRANDING

El Inicio Programas Condcenos CONTACTANOS

The Startup Factory is a platform that
INSPIRA, CREA, TRIUNFA

iBienvenido A
La Fabrica De Startups!

PROGRAMAS [ CONTACTANOS ]

UNETE A NUESTRA h
LISTA DE ESPERA =

promotes the growth and development of

entrepreneurs through educational
programs, coaching and strategic

resources. The project sought to create a clear

and functional digital identity that would

INSPIRA, CREA, TRIUNFA

iBienvenido A
La Fabrica De
Startups!

PROGRAMAS

[ CONTACTANOS ]

facilitate navigation through its services,

serving entrepreneurs at different stages of

their business journey.
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Web Flow Ux Map

Workshops
e ™

Yes, I'm
/ ; starting
G
Program Start-up

N\ / Coaching

(000 sut tisnt

- - Gb G @B growing O 0—>  Filltheform

Business Plan

(o) N y,

Are you Yes, my business is
Homepage O e O
. one year-old
business? O
| L o—> o—> o—>
It's growing a lot Find Connect
‘ ‘ ‘ and | need help professionals with them
\- J Connection with
services
-
(000 ]

\\ ; No, but | - ; - ; Subscribe to
want to start our newsletter

Resources




Text Hierarchy

;.Como Ayudamos A Emprendedores?

H1 - Helvetica Neue Bold - 56px

.Como Ayudamos A Emprendedores?

H2 - Helvetica Neue Bold - 48px

¢, Como ayudamos a emprendedores?

H3 - Helvetica Neue Medium - 30px

z,CC')MO AYUDAMOS A EMPRENDEDORES?
H4 - Helvetica Neue Medium- 24px

iCOMO AYUDAMOS A EMPRENDEDORES?

H5 - Helvetica Neue Medium - 20px

¢Como ayudamos a emprendedores?

H6 - Helvetica Neue Medium - 18px

Formaciéon a emprendedores para definir planes de implementacién e innovacién a sus

negocios, propuestas de valor y planes de comunicacién para encontrar el cliente ideal.

Body Highlight - Proxima Nova Regular - 18px

Formacién a emprendedores para definir planes de implementacién e innovacion a sus

negocios, propuestas de valor y planes de comunicacién para encontrar el cliente ideal.

Body Regular - Proxima Nova Regular - 16px
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Style Guide

Colors

#00617F #30D5C8 #FFC145
HEDGASA #EDGASA

Buttons

Default Hover Click

CALL TO ACTION CALL TO ACTION CALL TO ACTION
CALL TO ACTION CALL TO ACTION

CALL TO ACTION = CALL TO ACTION = CALL TO ACTION =

CALL TO ACTION

FABRICA DE STARTUPS - WEBSITE

Assets

M < <

Recursos Graficos
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Main Components

Timeline Sections Services Sections

Centro de Emprendiendo Espacio Adaptando la Viaje a Miami

virtualidad con Endeavor Centroamérica

Coworking

O O » ¢Como Ayudamos
A Emprendedores?

innovacion virtual 360

2018y 2019

Noviembre 2015 Enero 2017 2020 2021 2024

[Corta descripcion de los 3 productos]

U]]] Business Plan

En nuestra web podés completar un plan de negocios en linea.
.
H O r I Z 0 n t a I El plan se llena en linea y tiene 5 aspectos fundamentales del

negocio: La estrategia, el mercado, el equipo, las finanzas y tu

plan de accion. Para llenarlo podés hacer click en este link:

LLENA EL PLAN =

2020

Enero 2017

Espacio Coworking

La Fdbrica ahrid puertas con ya toda una camuridad
creada y tedos |os cupos cubiertos, con la inversidn de
Pamena Impact.

Vertical

Noviembre 2015 Adaptando la virtualidad

Centro de innovacion virtual

18 encuentros presenciales en el primer afio. Fue un

afio de e 4n de comunidad. Neviembre 2015 En el
tiempa buscaba financiamienta para abrir un espacio

de coworking y se sofiaba gue fuese capital locai.

2018 y 2019

Emprendiendo 360

Se anexaron Emprendiends 360 y los programas: Café

Selecto y Polio Rico.

Eri 2020 con la pandemia La Fébrica eerrd fisicamenta
pero se adaptd “Emprendiendo 360" y un “Startup
Weekend Virtual”, Abril 2020 startup weekend virtual
para soluciones covid. En agoste 2020 emprendiendo
360 virtal.

-

L
FASHINNOVATION

Mi gt 1

2024

Centroamérica

M
Centroamética.

arze 2024 refanzamos para llegar a toda

202

Viaje a Miami con Endeavor

En octubre 2021 se partid a Miami para trabajar con
mis de 150 emprendederes en Miami con Endeavar.

Conexién con Servicios

Crecer un negocio solo es imposible, en el camino toca
contratar diferentes servicios ya sea para lanzar o crecer tu
emprendimiento. El éxito de tu negocio va a defenderte de tu
equipo y de los servicios aliados que decidas contratar. En La
Fabrica te conectamos con servicios de clase mundial para

facilitarte el camino al éxito.

CONOCELOS =

Start-up Coaching

Emprender puede ser un camino sumamente abrumador. En La
Fabrica te acompafiamos en este camino, dandote la guia 'y
claridad para iniciar y crecer tu negocio de la manera menos
dolorosa posible. Para ver las posibilidades dale click en este

enlace:

APRENDE COMO =




eoe [] < 0 & roofcon.com e © M +

UNETE A NUESTRA LISTA DE ESPERA =

IE'EA\SJAB | Inicio Programas Conécenos CONTACTANOS

INSPIRA, CREA, TRIUNFA

iBienvenido A
La Fabrica De Startups!

PROGRAMAS [ CONTACTANOS ]

- FAQ

L. 3

+ 1.PREGUNTA FRECUENTE

Waorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu
turpis molestie, dictum est a, mattis tellus. Sed dignissim, metus nec

fringllla accumsan, risus sem sollicitudin lacus, ut interdum tellus elit

Class aptent tacitl sociosqgu ad litora torquent per conubia nostra,

per inceptas himenaens,

EL MOTOR DE LA INNOVACION EN CENTROAMERICA - EL MOTOR DE LA INNOVACION

sed risus. Mascenas eget condimentum vellt, sit amet feugiat lectus.

— 22PREGUNTA FRECUENTE

—~+ 3.PREGUNTA FRECUENTE

MENTALIDAD
EMPRENDEDORA

Aprende a idear tu negocio y

HERRAMIENTAS
DE INNOVACION

Crea claves de innovacion y

PLANIFICA
ESTRATEGIAS

Conoce diferentes vias de

4 PREGUNTA FRECUENTE

lanzarlo con guia herramientas aplicables crecimiento para tu negocio

Transforma Tu
Vision En Realidad

¢:Como Ayudamos
A Emprendedores?

CALL TO ACTION

[Corta descripcion de los 3 productos]

Ml Business Plan

En nuestra web podés completar un plan de negocios en linea.

El plan se llena en linea y tiene 5 aspectos fundamentales del

negocio: La estrategia, el mercado, el equipo, las finanzas y tu

Moviembre 2015 Energ 2017 2018 y 2019

Enero 2017
Espacio Coworking

La Fabrica abnid puertas con ya toda una
comunidad creada y todos los cupos cubiertos

con la inversion de Pomaona Impact

2020
Adaptando la virtualidad

En 2020 con la pandemia La Fabrica cerrg
fisicamente pero se adapto "Emprendiendo 3607
¥ un "Startup Weekend Virtual®, Abril 2020 startup
weekend virtual para soaluciones covid En agosto

2020 emprendiendo 360 virtual

LLJ
FASHINNOVATION

) Mingt g

" &
- 2%
b B  JE JJ

i

LA FABRICA DE STARTUPS - WEBSITE

2020 2021 2024

Moviembre 2015

Centro de innovacion virtual

18 encuentros presenciales en el primer ang. Fue
un ano de creacion de comunidad. Moviembre
2015, En el tiempo buscaba financiamiento para

abwir un espacio de l:{J'.VUIk.-"I;_] Y58 sofaba que

fuese capital local

2018 y 2019
Emprendiendo 360

Se anexaron Emprendiendo 360 y los programas

Cafe Selecto y Pollo Rico,

2021

Viaje a Miami con Endeavor

En octubre 2021 5e partic a Miami para trabajar
con méas de 150 emprendedores an Miami con

Endeavor.



Branding

| listen to clients' ideas, understanding their vision, to create authentic identities that truly

connect with their audience. More than a logo or colors, it's about giving life to a brand that
evolves and grows over time, always maintaining its authenticity.



Thousand Paces
BRANDING

The project for Thousand Paces was inspired by Roman milestones,
stone markers used by the Romans to mark the advancement of

a thousand steps on their routes. This concept is reflected in the
visual identity as a metaphor for constant progress and the
construction of milestones along the business path.

The Gracela and LOGAM typefaces were selected for their elegance
and sobriety, evoking a sense of history and precision. The natural

color palette and stone-inspired textures convey stability and
confidence.

The result is a professional identity that invites each client to have
clear and strategic guidance at every stage of the process.
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Gracela L OGAM
Aa Bb Cc Dd Ee Ff Gg AA BB CC DD EE FF GG R
Hh 1i Jj Kk LI Mm Nn HH Il ) KK LL MM NN 4 THOUSAND

- _ BN
N Oo Pp Qg Rr Ss Tt NN OO PP QQ RR SS “‘ -E_ACE_S

Uu Vv Ww Xx Yy Zz O 1 TT UU VV WWw XX YY
23456789 /70123456789

G

o0 [ < [ )] portoku.com e ©)

M4 THOUSAND
E&\%PACES ABOUT US SERVICES

Roadmap
to Success

Guiding you to your next business milestones
with our Roadmap Systern,

Roadmap

Y, b 7 - > | : ' — Roadma
tO SUCCESS y e ¥ ) Ny toSucce%s .

Guiding you to your next business milestones . V. : N : _ o THOUSAND

with our Roadmap System. PACES

BE CAPITAL READY



League of Diabetes
BRANDING

The Diabetes League needed a visual identity and a communication
system focused on the education and empowerment of its
community. The challenge of this project was to develop a visual

language that was clear, accessible and attractive for patients,
parents, guardians and health professionals.

The typographic selection was Suez One to highlight important
messages and Kanit to generate closeness and legibility in the
educational content.

The final design managed to balance professionalism and

empathy, promoting education as an essential tool to improve the
quality of life of people with diabetes.
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Suez One

Aa Bb Cc Dd Ee Ff Gg
Hh Ii Jj Kk L1 Mm Nn
Nii Oo Pp Qq Rr Ss Tt
Uu Vv Ww Xx Yy Zz o
123456789

keep your eyes onthe

prize and just don’t try

tocontrol everpthing”

~ is Essential

Kanit

Aa Bb Cc Dd Ee Ff Gg
Hh 1i Jj Kk LL Mm Nn
NiA Oo Pp Qq Rr Ss Tt
Uu Vv Ww Xx Yy Zz O
123456789

WE BELIEVE DIABETES WE BELIEVE DIABETES

R Education Education
_is Essential

il

LEAGUE OF DIABETES - BRANDING




Turning the World

BRANDING

Turning The World is a brand created to convey movement,

dynamism and global connection through a vibrant and versatile
graphic identity.

The challenge was to develop an identity that represented the
essence of its creators, Joseph & Amy, who seek to

communicate authentic stories about relationships, travel and
experiences. The identity had to work on both digital platforms and
physical applications, reflecting a fresh, modern and accessible tone.




&TURNII\IG
E— THE WORLD

JOSEPH & AMY

Turning The World

@TurningTheWorld - 41 subscribers - 22 videos

TRUST YOUR
PARTNER?

Navigating Exes, Friendships...
Turning the World - 1.1M views « 1 month ago

TRUST YOUR
PARTNER?

26 TURNING THE WORLD - BRANDING

Higtorie

Aa Bb Ge Dd Ee Ff Gg Hh 1i dj Kk
LI Wm Nn Oo Pp Qg Ar 35 Tt Uu Vy
Ww Xx Yy Iz 0123406783

Futura
Aa Bb Cc Dd Ee Ff Gg Hh i Jj

JOSEPH & AMY Kk LI Mm Nn Nii Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz 0 1 2
3456789
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Thanks

If | convinced you, let me know,
you can find my contact information below:

Linkedin: www.linkedin.com/in/patricia-charito/
Instagram: www.instagram.com/sketcharito/
Email: sketcharito@gmail.com

Phone: +505 77829929

If you are still not convinced, you can still follow
me, we never know when our paths will cross.




